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Lag isue | discussed how to indill a true sense of home into housng options for people
with disblites This time | will offer tips for consumes families advocates and daf
to look for to detemine if the savice provider is offering high qudity support sarvices
that truly meet individud nesds and preferences

Soedifying what conditutes qudity in savices is a difficult task. On awy lig of dements
of savice qudity, thee ae bound to be items of vaying degress of importance
depending on a person's interests and needs.

Bdow is a gened lig of a range of dements that | have assembled over the years Many
of thee demetts wee fird suggeted by W. Wolfensdberger in 1983. Teken together, |

beieve, they should enhance the probability that a savice actudly bendfits the people it
was intended to serve.

Common Ingredients of Quiity of Sarvice
1. Theregard and vaue the agency extendsto consumers.
2. Theloydty and fiddity held by sarvice providersto those served.
3. The degree of underdanding present by those served.
4. The extent to which consumers are understood in terms of their nesds.
5. The extent to which the agency individudizes sarvices

6. Thelevd of consumer particpation and guidance in regardsto what is hgppening with
and for them

7. The rdlevance of sarvice practices to peoples needs and preferences.

8. The extent to which the sarvice repects and strengthens the person's autonomy and
sdf determination.

9. The extent to which the parson isasssted in maintaining or Srengthening ther
community.

10. The extent to which the person is supported in having and managing persond
relaionships.

11. The provison to consumers of judt the right amount and intensity of support



12. The extent to which the agency addresses the person's devel opment, growth, and
competencies

13. The presence of gppropriate protection and safeguards for the person's vitd needs.

14. The extent to which the agency presarves and nurtures the person's naturd and
informa supports

15. Regpect for the rights of the person and supports for the person to exerase these
rights.

16. The extent to which the service and agency processes are undersood and meaningful
to the consumer.

17. The sarvice should be affordable.

18. The sarvice should adapt asindividud needs change.

19. The person is not digmatized through associaion with the savice

20. The service should be coordinated with other agpects of the person'slife

21. Thelevd of gppropriate acknowledgment and support for the exigentia, emotiond
and spiritud struggles of the person served.

22. Adeguate levels of sructure, condstency and dependability of service

23. When supervison is needed, it should be properly targeted, enhancing, and
empowering for the person.

24. The extent to which consumers lives are encouraged to be as normd as possible

25. That the interests and needs of the person sarved are not sypplanted by the interests of
the caregiver or the agency.

26. Consumers should not be subjected to involuntary interruptionsin their home and
work life

27. The person should have effective access to indgpendent and competent advocecy,
dliesad legd advice

28. The extent to which the agency provides compensating supports to hep consumers
offset practical disedvantages they may face in community living.

29. The sarvice should be conveniently located and accessble,



30. The savice should have integrity, honesty, and authenticity.
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